
S A M P L E S
M A R K E T I N G  M A T E R I A L S



As a fast-growing insurance startup, Fidelis needed to quickly get their
internal and external communications in order. With hundreds of agents
in their network and tens of thousands of customers, a clearly articulated
brand was key to gaining a competitive advantage.

pH Collective consulted with their in-house teams to strategize and
develop a communications plan. Starting with a comprehensive
Communications & Style Guide, we designed a series of branded pieces
that ranged from social media templates to merchandise for their
physical offices. We also conducted live & recorded trainings with key
staff.

The result is a startup that is now leveraged for the next stage of growth.

FIDELIS
INSURANCE
POSITIONING A STARTUP FOR THE NEXT
STAGE OF GROWTH



BRAND
DEVELOPMENT
Defined brand guidelines and

consulted with in-house teams to

design a series of print collateral,

merchandise, and branded office

decor.
 



COLLATERAL VIEW BRAND GUIDELINES

https://drive.google.com/open?id=1268WiP9Z7QGkCBwTrtNqhbpDR2vvndj_&authuser=holly%40hpdesignco.com&usp=drive_fs


MERCHANDISE & OFFICE DECOR



WEBSITES (CONSUMER WEBSITE) 

ORIGINAL DESIGN NEW DESIGN



WEBSITES (AGENT WEBSITE) 

ORIGINAL DESIGN NEW DESIGN



SOCIAL MEDIA

STRATEGY
Developed communications strategy

guidelines for B2C and B2B on social

media (FB, IG, LinkedIn). Researched

relevant communities and

conversational hashtags to grow the

Fidelis brand. Developed posting

calendars, blogs, and both live &

recorded training sessions for staff to

optimize their social presence. 



VIEW B2B EDITORIAL CALENDAR
VIEW B2C EDITORIAL CALENDAR

FACEBOOK BLOG POSTS

https://drive.google.com/open?id=1UHy6A0Re7CRau93u5Qf901siBfbzMqQn&authuser=holly%40hpdesignco.com&usp=drive_fs
https://drive.google.com/open?id=1KjhOvkfi3Z2ZER82bFmqqoW8jIS2PvlT&authuser=holly%40hpdesignco.com&usp=drive_fs


AGENT
MATERIALS
Develop marketing materials and

templates for network of agents to

use for mailers, flyers and social

media. We also consulted individual

agents to design & develop their

sales websites.



EDITABLE MARKETING COLLATERAL FOR AGENTS 

AGENT WEBSITES



 "WHEN THE TEAM AT PH

COLLECTIVE UNVEILED

EVERYTHING THEY HAD


DONE FOR US, WE WERE

BLOWN AWAY. I HIGHLY


RECOMMEND THESE GUYS

AND WILL BE USING THEM

WITH ALL MY DIFFERENT


COMPANIES!"
ZACHARY MARKHAM, 

CEO AND FOUNDER OF 
FIDELIS INSURANCE



LAFPC has been working in food justice advocacy in the City of Los
Angeles for more than a decade. They accomplish a great deal for the
community, but as a fiscally sponsored organization, LAFPC lacked the
internal infrastructure to sustain a communications team to promote the
work that they do. 

pH Collective consulted as a marketing department, bringing both
Communications and Creative direction to the organization while
working in tandem with its strategic plan.  Internally, we developed a
marketing infrastructure while externally increased their visibility and
awareness through a series of tailored branding, media placements, and
social media.

LOS ANGELES
FOOD POLICY
COUNCIL
COMMUNICATIONS CAPACITY-BUILDING 



REPORT DESIGN
Design & developed the annual

report to help communicate

LAFPC's annual contributions in the

community. 



REPORTS

VIEW FULL REPORT VIEW FULL REPORT VIEW FULL REPORT

https://www.goodfoodla.org/calfresh
https://www.goodfoodla.org/2020-annual-report
https://static1.squarespace.com/static/5bc50618ab1a624d324ecd81/t/5dfd703f96c1db55a0baec0e/1576890525846/LAFPC+Annual+Report+2019-Final_Compressed.pdf


MEDIA RELATIONS
Cultivated strategic media

relationships with local and

regional reporters. Placed stories on

stores and owners within the

Healthy Neighborhood Market

Network.



MARKET
BRANDING
Developed branding for various

local corner stores within the

Healthy Neighborhood Market

Network. Worked with key

stakeholders to create a tailored

look and feel that creates a sense of

place and community ownership.



COMMUNITY BODEGA | PICO UNION, LOS ANGELES



EMMA'S MEAT MARKET | SOUTH LOS ANGELES



VENUS FOOD STORE | LOS ANGELES



SOCIAL MEDIA
MANAGEMENT
Developed complementary social

media templates that blends

with the overall branding of the

organization, while providing

copywriting on all captions for

engagement through

storytelling, 



Winner of the 2015 National Book Critics Circle Award for Nonfiction,
journalist Sam Quinones’ critically-acclaimed book broke the news
on America’s opioid crisis, spotlighting the issue on a national stage. 

pH Collective took the lead on managing Sam's brand in
conjunction with three books, including media relations, events and
product marketing, content creation, and social media presence,
which we developed from scratch. We also provided engagement
with national influencer accounts such as Joe Rogan, television
personalities, and various political offices. 

SAM
QUINONES
NATIONAL SPOTLIGHT ON OPIOID ADDICTION



CONTENT

CREATION AND

ENGAGEMENT
Designed strategic content

around the idea of education and

community awareness.

Developed a posting calendar

and managed posting,

engagements, and other

interactions on the platform to

engage readers, bring awareness,

and promote Sam's work.



FACEBOOK FACEBOOK INSTAGRAM



SOCIAL GRAPHICS



DIGITAL

ADVERTISING
Launched a series of video and

image-based ads on Facebook

and Instagram specific to the

various books' genre and age

groups.



ADVERTISING CAMPAIGN (SAMPLE AD)



ENGAGEMENT

CAMPAIGN
Nationwide storytelling

campaign, #whatsyourstory

encouraged people to share their

stories of opiate addiction,

connect with one another, and

rebuild communities. 



WHATS YOUR STORY



“A DREAM TO WORK WITH - PH COLLECTIVE IS

FLEXIBLE, ALWAYS PRIMED WITH NEW IDEAS,

NEW APPROACHES TO MARKETING MY BOOK,


EXCITED BY THE POSSIBILITIES AND

HARDWORKING. IT'S BEEN TERRIFIC HAVING


THEM ON MY SIDE."

SAM QUINONES, AWARD-WINNING JOURNALIST AND NEW YORK

TIMES BESTSELLING AUTHOR OF DREAMLAND: THE TRUE TALE OF


AMERICA'S OPIATE EPIDEMIC



Clavey Vineyard & Winery is a family-owned boutique

winery from the foothills of the Sierra Nevada. After

two generations of wine making, Clavey was ready for

the next stage of growth. 

pH Collective provided Clavey with a full-service

package from an optimized website, to marketing

materials, to a media relations campaign that

solidified their brand in the wine industry.

CLAVEY
VINEYARDS &

WINERY
A FULL-SERVICE STARTUP LAUNCH



MARKETING
STRATEGY
Developed a multi-layer marketing

strategy to cover both online and in-

person points of contact. Worked with

Sales Team on marketing materials and

leave behinds. Conducted a thorough

industry and customer persona analysis

for targeting and outreach. 

View Clavey Style & Strategy Guide

https://www.dropbox.com/s/w8751wh5han7a7c/Clavey%20Style%20%26%20Strategy%20Guide%202018.pdf?dl=0


CUSTOMER
ACQUISITION 
Developed a customer

acquisition strategy, which

included shopping cart

reminders and loyalty incentives,

to convert browsers to engaged

consumers. 



CLAVEY



CLAVEY



MEDIA
RELATIONS
Cultivated strategic relationships

with regional reporters based on

Clavey's target audience. Placed

stories and television interviews

that positioned Clavey winery as

an award-winning winery in the

Sierra Nevada.



SOCIAL MEDIA
Built Clavey's social media

presence on Instagram and

Facebook, targeting a niche

lifestyle audience of young and

environmentally responsible

consumers.



INDIVIDUAL

PROJECTS



Aa a nationally-recognized brand that empowers women and eliminates
racism, YWCA San Gabriel Valley was faced with the challenge of how to
build more regional brand recognition while staying within the guidelines
of a national brand.

pH Collective consulted with YWCA SGV to develop a series of branded
assets that were designed within guidelines while amplifying YWCA SGV's
own voice. 

We designed vinyl wraps for their fleet for more brand recognition while
they delivered meals to homebound seniors, as well as created printed
materials that spoke to both constituents and to potential funders. The
result is a visually stunning brand that is cohesive and purposeful.

YWCA
AMPLIFYING REGIONAL BRAND AWARENESS



VEHICLE BRANDING DESIGN



ANNUAL BROCHURES



ANNUAL IMPACT REPORTS



Carla brought us onto her team help launch her social
media and digital promotions as part of the launch of her YA
novel, Shine Until Tomorrow. Collaborating with Carla and
her team, we strategized a campaign to grow her followers
through paid and organic engagement through a targeted
approach. We also designed ads for social media that
brought buyers to her book and launched an influencer
outreach campaign.

CARLA
MALDEN
AUTHOR



SOCIAL MEDIA
MANAGEMENT
Created content and managed

social media platforms. Managed

posting, engagements, and other

interactions on the platform to

promote the book, including a

giveaway and influencer

campaign.



SOCIAL GRAPHICS



FACEBOOK &
INSTAGRAM
ADVERTISING
Increased followers on both

Instagram and Facebook

through advertising and a

targeted engagement campaign.

BEFORE AFTER



ADVERTISING CAMPAIGN (SAMPLE AD)



ENGAGEMENT &

GROWTH

CAMPAIGN
Tailored engagement strategy to

organically grow Instagram

following.



FACEBOOK FACEBOOK INSTAGRAM



INFLUENCER
CAMPAIGN
Researched and connected with

influencers based on genre,

audience, and geography to

develop a strategy to reach new

readers.



INFLUENCER CAMPAIGN



"...HOLLY PETERS AND JIAN

HUANG – ARE CONSUMMATE


PROFESSIONALS, NEVER

OVERPROMISING, WHILE


CONSISTENTLY

OVERDELIVERING..."

CARLA MALDEN, 
AUTHOR OF SEARCH HEARTACHE AND


SHINE UNTIL TOMORROW


